Parade of Homes 2010

April 10 – 18

In 2009, the NEFBA Parade of Homes was one of the biggest in the state and the nation. A broad marketing and promotional campaign resulted in strong traffic and sales directly related to the Parade. Two major prize giveaways generated over 2,000 registrations. Results of email follow up surveys of participating builders and registered visitors showed traffic was up during the Parade and visitors were predominantly interested buyers actively looking for a home or planning to make a home purchase in the coming year. Builders also provided anecdotal information of sales directly attributed to the Parade of Homes. In short, we came together as an industry in a joint promotion that shinned a positive spotlight on new homes, attracted interested potential prospects, increased visitor traffic and resulted in sales.

This year, the Parade Committee and NEFBA have planned another campaign with broad market appeal, better online presence, exciting prize promotions and special features that reinforce our theme “there’s nothing like a brand new home.”     

Model Entry Fees 

Special Values:

· Price per Entry- $2,300 (No increase from 2009) 

· Price to Re-enter 2009 model- $2,000 

· Enter 3 homes- 4th entry is free. Best value at just $1,725 average cost per model.

Marketing

Parade Media Blitz:  Another HUGE promotion is planned to drive traffic to Models.

A presale media blitz starts in late March leading up to Parade and sustaining through the final weekend.  Huge campaign including print, radio, television, on-line, retail displays and direct mail.

· Print 

· FTU Parade of Homes magazine distributed to 125,000+ in Jacksonville DMA on April 10th   

· Times-Union promotion ads: Minimum of 3 Full Page Equivalents March 27 - April 18th 

· St. Augustine Record promotional ads: One Full Page Equivalent during Parade 

· Parade Rack Cards on front of FTU Coin Boxes April 18th 

· Post-it Note Ad on FTU front page April 18th   

· Feature stories in new FTU Real Estate section. 

· Parade magazines overruns for distribution by NEFBA and Builders

· TV 

· First Coast News package of over 200 commercials April 7th-18th on WTLV/NBC 12 and WJXX/ABC 25 with placement focused in news, fringe and prime time programs.

· Web – direct links to builder websites 

· Parade of Homes website hosted on Jacksonville.com with dynamic new look and functionality

· Static Parade link in prominent position on Jacksonville.com Home Page

· Banner Ads on Jacksonville.com: minimum 200,000 impressions

· Yahoo Behavioral Targeting Ads: minimum 100,000 impressions in Jacksonville region

· Banner Ads on firstcoastnews.com: minimum 200,000 impressions, 120,000 Pencil Pushdown Ads, 80,000 video news Pre-Roll ads, Search Bar sponsor

· Constant Contact email campaign to visitor registration contacts from 2009.

 

Estimate Campaign Value: Over $200,000
Special Promotions
Exciting Register-To-Win Prizes

· $10,000 Ashley Furniture HomeStore Shopping Spree

· $5,000 NEFBA Down Payment Match when contracting for a new home during the Parade from a participating builder

 Pre-registration on the Parade website will increase odds of winning and increase the number of leads captured for follow up by participating builders.

· Free Seminars on Design Trends, Furnishing Tips, Green/Energy Saving Features and New Home Construction
Judging and Special Feature Awards   

· Judging will take place on April 9th
· Category reorganization to yield more Winners

· Special Green/Environmental Awards 

· Every home is a winner with judges required to award a Best Special Feature for each model. 

Parade Awards Banquet April 22nd 

Another rousing evening of fun and exciting surprises is being planned with tickets priced to make it possible for everyone on your team to attend. This is the must attend event to see who will win and perhaps who will be the next stars in a growing list of unforgettable NEFBA Parade of Homes Banquet Videos.

Please plan on entering all of your finished models and help to make the 2010 Parade the biggest new home event ever. It’s the biggest bang for your marketing buck you will get this year with benefits that will carry over long after the promotion ends.

Parade of Homes 2010 Schedule
February 10th 


First Day to Complete Entries

March 5th 


Last Day to Complete Entries

March 12th 


Model elevations, floor plans and information deadline to be in magazine

March 14th


Pre-Promotion Teaser Campaign Begins

April 5th 


Parade Signs and Prize Registration Materials Pick up at NEFBA

April 7th 


Opening Weekend Kickoff Media Blitz Begins

April 9th 


Parade Judging Day

April 10th 


Parade Magazine Publishes full run distribution in Florida Times Union

April 18th 


Parade of Homes Final Day  

April 22nd 


Parade of Homes Awards Banquet

April 24th 


Parade Winners Announce in FTU Real Estate Section Story and on Website

